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Inbound Is Cheaper

Estimated Relative Cost/Lead/Channel

PPC

- SEO
- Blogs/Social Media

Telemarketing
- Email Marketing

Trade Shows

Direct Mail

0% 20% 40% 60% 80% 100%
M Below Your Average M Near Your Average M Above Your Average

Respondents were asked to rate the relative cost of each lead channel as “below
average,” “near your average,” and “above your average”.
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Inbound Is Cheaper

Estimated Relative Cost/Lead/Channel

PPC

= SEO
- Blogs/Social Media
Telemarketing

- Email Marketing
Trade Shows

Direct Mail
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W Below Your Average M Near Your Average M Above Your Average

Respondents were asked to rate the relative cost of each lead channel as “below
average,” “near your average,” and “above your average”.
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So, what is HubSpot?

HubSpotinbound
Marketing System

QUALIFIED TRAFFIC

SEO  Blog Content

Creation

- Simple & Integrated Software

Landing Social

- Support + Expertise Coaching LSEes Media
VET CLHLIT B Lead Nurturing &
Analytics Intelligence

* Proven Methodology
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So, what is HubSpot?

HubSpotinbound
Marketing System

QUALIFIED TRAFFIC

« Simple & Integrated Software

+ Support + Expertise Coaching
Marketing WGECLITETLTEA

Analytics Intelligence
« Proven Methodology
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Proven Approach Drives Traffic, Leads & Customers

Sections

© Analyze B @

Find the full methodology at success.hubspot.com HubS&;St




Proven Approach Drives Traffic, Leads & Customers
Sections
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Does HubSpot Work?

o

ROI from Inbound Marketing with HubSpot Softw

/ MIT study shows:
enot costomere ot 4.2 times more Jeads after  monthe e Hubenor HubSpot customers get
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after using HubSpotfor
Product Ovenview Marketing ROI Case Studies 5 months

Product Pncing
HubSpol's inbound marketing software helps ovwer 2, 300 businesses get the
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° & ) Does HubSpot Work?

MIT study shows:
* HubSpot customers get
) S, “| 4.2 times more leads
after using HubSpot for
5 months
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Debua  Host | Help & Community | Settings | Logoff

HubSpoDt

SMALL BUSINESS Dashboard Create Optmize Promuote Convert

Create Overview

Hu b Fee d Grow your footpnnt. Give the search engines a

reason to crawl. Content is king. GET STARTED WITH HUBSPOT!
g Read these HubSpot forum discussion - SETUP TASKS 85% DONE &

o SRR
#4 Mew Social Media Conversations Write the next article destined for countless - :

inbound links and Digg's front page.

. P Watch "Getiing Staried With HubSpot”™
Follow these people on Twitter v 3 =

= H I 1 1
WEbﬁltEﬁgES [wideo, 2 min
g Read these HubSpot forum discussior] Manage § M edit your pages on HubSpot. -3
W49 New Social Media Conversations Landing Pages L 2 B
Euild specialized pages that convert prospects
g Read these HubSpot forum discussior into leads. bo & B
L
#9 New Social Media Conversations 3 days ago & [B
g PRead these HubSpot forum discussions 4 dayes ago & [=
@9 New Social Media Conversations rvdavsaac & B
¢ Read these HubSpot forum discussions % dovs-ago 5 B
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Grow your footprint. Give the search engines a ;
reason to arawl. Content is king GET STARTED WITH HUBSPOT

¢ Read these HubSpot forum discussior| SETUP TASKS 89% DONE &
9
44 New Social Media Conversations write the next artide destined for countless
inbound links and Digg's frant page.
Follow these people an Twitter

wphsllwmﬂ»
@ Read these HubSpot forum discussior| Manage XM edk your pages on HubSpot

449 New Social Media Conversations | Landing Pages

Build specakized pages that convert prospects
@ Read these Hubspot forum discussior| to leads

44 New Social Media Conversations
1 @ Read these Hubspot forum discussions
44 New Social Media Conversations
—

& Read these HubSpot forum discussions
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| Boston Yoga Classes | Yoga Classe... X | J= HubSpot | Leads

% | { YouTube - YOGA FOR BEGINNERS ... x | + |

ol

HubSpDt

SMALL BUSINESS Dashboard Create

Guick Preview | Page Properties

D ré Mm

VINYASA

Prem Vinyasa Yoga Clazses Prem Vinyasa Blog Teachii

About Prem Vinyazsa Connect Boston Yoga Clazses

[+] Add Module

Reorder Modules

Boston Yoga Classes

T

ype Anything about Boston Yoga Classes

GEWLTIEE Promote Convert

Optimize Overview

Showcase your site to search engines. Optimized
pages drive gualified traffic.

Keyword Grader

Research which k._e-,rwordﬁ are best for you. You
need traffic, ranking and relevance.

Page Grader
Let HubSpot check each page of your site for
possible SEQ improvemeants.

Link Grader

Review who's linking to you. Weigh how much
SEQ mojo is behind each link.

Help & Community | Settings | Logoff

HOME | CONTACT US| BLOG

[

Free Yoga Consultation!

Edit Form Remove

First Name

Last Mame
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PromVimysas  Yoga Claxses  PremVimyaaflog  Tes

About Prem Vinyasa

Conmect  Boston Yoga Classes

Optimize Ove
Shows:

Link Grader

Res
SEO mojo is

x| {5 YouTube - YOGA FOR BEGRMERS .. x | ©

Help & Communiy | Settings | Logoft

ng and rele

b
behind each link

Free Yoga Consultation!

Remore
First Name

LastName
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SMALL BUSINESS Dashboard

HubFeed

g Read these HubSpot forum discussions

4 MNew Social Media Conversations
Follow these people on Twitter

g Read these HubSpot forum discussions

W9 Mew Social Media Conversations

¢ Read these HubSpot forum discussions

9 MNew Social Media Conversations

¢ Read these HubSpot forum discussions

&9 New Social Media Conversations

g Read these HubSpot forum discussions

Optimize

Help & Community | Settings | Logoff

Promote Convert

Promote Overview

Spread the gospel. Amplify your online presence. D WITH HUBSPOT!

social Media 895% DONE &

Discuss and interact with o s to increase your
company’s visibility.

. 2 ing Starfed Wikth HybSpot
Email Manager 5™ -

Send emails to your leads database.

\,

days ag .
: Udays agy X
{ays ago % -
days ago E
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] HubSpot | Leads +

= HubSpot | Dashboard x|

) HubSpni

Promote Overview

Feed Spread the gospel. Amphify line pre:
L 2 preed e oo y ‘ ED WITH HUBSPOT!
¢ Read these HubSpot forum discussions Social Media J89% pone @
Discuss and interact v-‘lh-.% s to increase your “
%4 New Social Media Conversations company's visibility
. Follow these people on Twitter Email Manager "™ :
Send emails to you database. 8

Read these HubSpot forum discussions
4 New Social Media Conversations
Read these HubSpot forum discussions
w4 New Social Media Conversations
Read these HubSpot forum discussions
%4 New Social Media Conversations

Read these HubSpot forum discussions
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SMALL wsmesps Dashboard Create Optimize Promote Convert

HubFeed

& Read these HubSpot forum discussions

W4 New Social Media Conversations
Follow these people on Twitter

g Read these HubSpot forum discussions

#9 New Social Media Conversations

¢ Read these HubSpot forum discussions

W4 MNew Social Media Conversations

g Read these HubSpot forum discussions

W9 Mew Social Media Conversations

g Read these HubSpot forum discussions

Convert Qverview
Convert into customers through a marketing

Prospects

Identify _the companies and geographic locations
your visitors come from.

Landing Pages
Build speaalized pages that convert prospects
into leads.

Leads

Identify and manage high-guality leads for your
sales team.

List Manager BETA

Create lists of your leads sa you can send
targeted communications.

Lead Nurturing
Automate emails to convert leads into customers.

funnel. BFOT!
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SMALL BUSINESS Dashboard Creat Opomize Promote

HubFeed

g Read these HubSpot forum discussions

#4 New Social Media Conversations
Follow these people on Twitter

o Read these HubSpot forum discussions

#9 New Social Media Conversations

¢ Read these HubSpot forum discussions

W% New Social Media Conversations

¢ Read these HubSpot forum discussions

W4 New Social Media Conversations

g Read these HubSpot forum discussions

Convert

5 9g0

Jebua | Hest | Help & Community | Settings | Logoff

Analyze

Analyze Overview
See how you're doing. Identify opportunities.

Blog Analytics
Uncover which articles spark the most attention.

Rea cl’f[lj

You may speak but who's listening? Track your
online following.

Competitors
Compare your marketing metrics to others.

Sources

See how different traffic sources drive visits,
leads, and customers to your site.

Visits By Page
Split your incoming traffic to see the pages that
get the most views.
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